












Tone
Reflects the emotional context set by the brand's language (e.g., warm, authoritative, 

friendly, serious).

Formality Represents the etiquette in the brand's communication, moving from relaxed to formal.

Humor
Delineates the use and type of humor in the brand's language (e.g., playful, witty, subtle, 

or none).

Emotion
Indicates the brand's ability to elicit feelings and emotionally connect with its audience 

(e.g., empathetic, inspiring, comforting, exciting).

Professionalism
Assesses the extent the brand's language exhibits expertise and trustworthiness (e.g., 

knowledgeable, credible, reliable, proficient).

Conciseness
Describes the degree of brevity and directness in the brand's communication (e.g., 

succinct, straightforward, terse, pithy).

Technicality
Outlines the usage and accessibility of technical or industry-specific language (e.g., 

jargon-filled, specialized, layman-friendly, complex).

Persuasiveness
Evaluates the power of the brand's language in swaying its audience (e.g., convincing, 

compelling, influential, motivational).

Storytelling
Signifies the brand's capacity to weave narratives that engage and captivate the audience 

(e.g., engaging, immersive, evocative, memorable).



https://docs.google.com/spreadsheets/d/1PB5k-AB-7OLxL8SvmgMa2XAsqa3m0s0vZ34VXVmik_A/template/preview


“Based on the below - please provide an overview of Juniper Development Group 

in no more than four sentences. Ensure that the description directly relates back to 

the text below and do not make any inferences: [copy + pasted website copy]”



Below is a table used to help establish brand voice. This 

brand voice is broken down by the following key elements 

[insert attribute definitions]. I want you to adjust this table for 

my business, which is focused on the following: [insert 

company description].Please output as a new table - and 

adjust the example sentences to provide examples relevant 

to my business. Table is below: [insert table template]

https://docs.google.com/spreadsheets/d/1PB5k-AB-7OLxL8SvmgMa2XAsqa3m0s0vZ34VXVmik_A/template/preview






I'm seeking an analysis of my brand voice based on 

the attribute rankings provided. Please define each 

attribute, illustrate them with examples, and relate 

them to my business using the scores in the table. 

The scores should guide your understanding of my 

brand, but don't need to be directly referenced in 

your analysis. For reference, here is a definition of 

the company: [insert company description]. Here's a 

definition of each attribute [insert attribute 

definitions].Please refer to the table below for 

attribute scores and corresponding example 

sentences [insert table].





For additional context, below is Juniper's 10 Minute brand voice overview:

• Tone: Juniper Development Group consistently maintains a welcoming and authoritative tone in its communications. The language 

used suggests a confident and innovative approach, inviting potential clients to experience unique architectural designs that blend 

innovation with craftsmanship. The tone positions the brand as a friendly authority in its field, capable of redefining design 

boundaries in "The Six.“

• Formality: Your brand leans towards formal language to communicate its services. This formality denotes professionalism and 

respect for the clients and the industry. Nonetheless, the brand maintains a balance by incorporating some informal elements to 

keep communications engaging and relatable, especially when emphasizing the brand's local roots in Toronto.

• Humor: The brand employs humor, but it's used cleverly and subtly, never overshadowing the professional image of the company. 

The humor isn't constant but appears to add a touch of personality, making the brand feel more approachable. The jokes and puns 

related to construction and design help humanize the brand and make it more relatable.

• Emotionality: Juniper exhibits a high degree of emotionality. The brand consistently aims to evoke feelings and establish emotional 

connections, whether it's the excitement of creating unforgettable memories in a new home or the pride in connecting with the heart 

of Toronto. This ability to blend emotion with architectural design is a distinctive feature of Juniper's brand voice.

• Professionalism: Juniper’s language strongly communicates its expertise and reliability. It frequently emphasizes its collaborative 

work with top professionals, commitment to quality, and dedication to delivering projects on time and within budget. The company

presents itself as a trustworthy, reliable, and proficient partner in construction and design.

• Conciseness: The brand voice is generally direct and succinct, conveying key messages in a clear and concise manner. This 

brevity demonstrates respect for the audience's time, and it supports the brand's image as an efficient and focused organization.

• Technicality: The brand strikes a balance between technical language and accessibility. While it does use industry-specific 

language to display its knowledge and expertise, it avoids jargon-heavy sentences, ensuring that its communication remains 

understandable to a broad audience.

• Persuasiveness: While the brand doesn't overly focus on hard-selling its services, it subtly influences its audience through its 

professional achievements, unique approach, and proven track record. The brand persuasively invites potential clients to envision 

what collaborating with Juniper could create.

• Storytelling: Juniper’s storytelling is present, but it's more implicit than explicit. Instead of crafting long narratives, it embeds its

storytelling into its communication, inviting clients to imagine their own stories unfolding within the spaces Juniper creates. This 

approach subtly emphasizes the brand’s ability to create not just buildings, but personalized environments that reflect and enhance 

the lives of their inhabitants.
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